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Committee Member: Director of Social Media

Position Summary:

The Director of Social Media will manage all social media communications with potential and existing members by increasing member participation in these outlets to create high levels of satisfaction among users.

Time Commitment:
Term: One Year

Reports to:  VP of Marketing
Estimated Time Requirements per month/year:
· Attending monthly chapter meetings: 3 hours plus travel time
· Communicating with the VP of Marketing: 2-3 hours 
· Create and implement Social Media strategic plan: 3-4 hours
· Attends annual day Board Retreat in November/December: 1 day
Description of Responsibilities:

Chapter Support

· Develops and implements a strategy to engage and motivate active online advocates.

· Stays up to date on new tools and how other organizations are using them, so that the chapter uses these technologies effectively.

· Moderates message boards and keeps spam and unwanted solicitations in check.

· Serves as an advocate for the community internally.  Provides management with grassroots feedback and ideas.

· Envisions and shapes web tools and direction for the community.
Board/Chapter Participation
· Serves as a subject-matter expert advising the Executive Board on the use of social media in support of our mission.  This position is a non-voting role.
· Represents the chapter professionally and ethically in all business functions/organizational activities.
· Attends chapter meetings/programs as available.
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